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COLODRON:  Are content creators and the creative industries taking full advantage of digital 

technologies to streamline copyright permissions and boost their businesses online?  In 

Europe, a proposed alliance of creative industries aims to build the essential technological 

framework for a modern approach to rights management.  The answer to the machine, they 

propose, is in the machine. 

 

 Hello, and welcome to RightsDirect’s special programming within Beyond the Book, the 

podcast series produced by Copyright Clearance Center.  My name is Victoriano Colodron 

and I work for RightsDirect, the European subsidiary of CCC.  I am speaking to you today 

from Madrid, Spain, and joining me from London is Angela Mills Wade from the 

European Publishers Council, a group of major European media corporations. 

 

 Thank you for being with us, Angela, and welcome to Beyond the Book. 

 

MILLS WADE:  Good afternoon, Victoriano, and thank you very much for the invitation to talk 

about the project that we’ve been involved with, which is all about facilitating smart 

licensing of music, films, TV programs, the press and also, I suppose, a host of public 

sector information, academic and scientific material. 

 

COLODRON:  Thank you, Angela.  We’re looking forward to hearing more about this project.  

Let me first introduce you to our audience.  Angela Mills Wade has been the executive 

director of the European Publishers Council since 1991.  She currently holds a number of 

other industry and public appointments, such as the chairmanship of the UK’s Publishers 

Content Forum and the vice chairmanship of the News Media Coalition.   

 

 Angela has a broad experience in European affairs in connection with publishing, 

advertising and other media industries.  She also chairs Europe Analytica, a Brussels-based 

consultancy company. 

 



 
 

 So Angela, I’d like to start our conversation by asking you about the current situation of 

content creators and the creative industries.  What I see is that while they try to develop 

sustainable business models in the digital environment, they have to face these increasing 

piracy rates and disrespect for their rights.  So I’d like to ask you how do you see this 

situation and what needs to be done, in your opinion. 

 

MILLS WADE:  OK.  So a knotty issue to start with.  Look, the Internet is an outstanding 

demonstration of man’s talent to reach the stars and to innovate.  But unfortunately, as we 

know, it has fostered an expectation that everything is or should be available for free.  So, 

while companies which produce creative content are embracing a digital and interactive 

future, piracy remains a real problem. 

 

 And only today – I don’t know if you saw, but the European Commission released its 

summary of their recent consultation on the IPR enforcement directive, and this exposes a 

clear call for rights holders, for much greater involvement of the Internet service providers 

and other intermediaries as the key actors in combating piracy in the digital world. 

 

 And I agree with this.  We do not have a level playing field right now.  Of course, the 

supply of attractive and affordable offers of your latest music or TV series is a key factor 

in combating online piracy, but be under no illusion.  Such services cannot be deployed 

with confidence as long as IP is not sufficiently respected by all parties to the creation and 

dissemination online. 

 

 And whether you’re a search engine or an ISP, I feel you have a moral duty to play your 

part in stamping out illegal sources, which, after all, compete with the legal offers that 

we’re all trying to produce and make available to consumers. 

 

COLODRON:  Right.  And I think in this context, you and the European Publishers Council put 

forward this project that we are going to be discussing in our conversation today, which is 

called The Answer to the Machine is in the Machine.  So can you please explain to us what 

this project exactly is and why your organization decided to launch it? 

 

MILLS WADE:  Why did we do this?  Well, we felt that the copyright issue, politically and 

practically, was in a rut and we wanted to do something positive for our digital future.  The 

Internet inevitably brings the end of traditional ways of doing business, an end to high 

barriers to entry and of incumbency rights, but this does not imply that copyright has 

somehow become an outmoded concept.  There may be many who would like it to be so, 

and some, I’m sure with strong commercial interests that it should be so.   

 

 But instead of discarding a legal framework that had been incredibly successful for three 

centuries in promoting creativity, we felt strongly that we wanted to do something practical 

before we allowed competing commercial interests to undermine what copyright has 

created, and we wanted regulators and the industries to think really very hard about what 



 
 

we would be losing in its destruction through, for example, new exceptions or compulsory 

forms of licensing. 

 

 So instead, we set out to find key ways and new ways of managing copyright that go with 

the grain of technology rather than falling back on rather futile attempts to maintain a 

vanishing status quo. 

 

 Our project launch was in fact via our competition.  We answered the call of the European 

Commission’s vice president, the commissioner in charge of the Digital Agenda, Mrs.  

Nelly Kroes, to give her a big idea for the Digital Agenda.  This is what the competition 

was called.  And so we submitted our thesis last October and from over a hundred entries, 

ours was one of seven chosen to take forward. 

 

 And I have to say that the interest and support of the commission and many members of 

the European parliament since has been a significant factor in our progress to date. 

 

COLODRON:  That’s interesting because that shows how well your initiative fits with also the 

political interests of the commission somehow.  So what are the specific goals of the 

project and what do you expect to achieve with it? 

 

MILLS WADE:  Well, basically we want to demonstrate what it can mean for both creativity but 

also for economic growth to have a copyright-aware Internet.  So the key ingredient that 

we identified for 21
st
-century rights management is to use the Internet for what it’s really, 

really good at, and that’s the management of myriad individual data transactions. 

 

 And so, machine-readable rights and permissions data needs to move center stage, 

particularly in the regulation of business-to-business transactions, which often form the 

backbone of what consumers actually search and find.  So we also need comprehensive, 

accurate, multi-territorial databases or registries for each sector that is creating content 

using industry standard identifiers to identify content linked to details of the rights holders 

with an interest in that content and in relation to each form of exploitation, the entity or 

entities mandated to license the relevant rights.  And we need standard data exchange 

formats to enable the most effective and interoperable reporting, invoicing and the whole 

host of kind of administration processes. 

 

 So our goals to achieve this are simple.  Well, they sound simple.  To advance the essential 

work in standardizing rights, expressions and automated transactions, including licensing, 

of course, and to demonstrate the feasibility and benefits of implementing and integrating 

all of this in order to build an open, non-proprietary communications infrastructure to 

support the developments of creative businesses online. 

 

COLODRON:  I would like to ask you also now about a bit more about the importance of 

industry standards in your idea.  You just mentioned industry standards and I’d like to 



 
 

know whether you see the need for more standards or is it more the case that the existing 

ones are not sufficiently implemented or integrated? 

 

MILLS WADE:  Well, I think there are lots of industry standards, obviously, but the integration 

is absolutely critical and many of the standards that we need already exist, ways of 

identifying content like the digital object identifier and ways of describing and 

communicating about rights and permissions such as ACAP.  But these are not widely 

implemented across the sectors, and if they are being used, all too often, they’re poorly 

integrated. 

 

 So we believe that we need to focus on this integration and we thought about having a new 

symbol, a new digital copyright symbol, as a way of creating this integration across 

standards of media that would be both human- and machine-readable, to indicate that the 

content is associated with certain rights permissions for use.  And so clicking on the 

symbol if you’re a person or through an automated process following the links that lie 

behind it, you can access services which then allow you to understand what permissions 

are associated with the content and how to clear the permissions where this is necessary. 

 

 We’ll also have to explore, of course, what gaps exist in the standards landscape and how 

they can be filled.  Most importantly, we recognize that all the different media have to 

come together around a single standards framework because we can’t expect consumers to 

know or to care whether the content they want to use comes from a record label or a 

publisher or a movie studio.  So we need a single rights management landscape. 

 

COLODRON:  Exactly.  Well, Angela, you have been working on this project since last October, 

you said, and only some weeks ago, the European Publishers Council, you presented this 

initiative and the work that you have done so far.  You presented it at the European 

Commission’s Digital Agenda Assembly in Brussels, and I believe that there, you 

showcased some use cases concerning the information of rights and permissions 

processing.   

 

 So I would like to ask you now if you could share with us the main lessons learned from 

these use cases that you presented in Brussels. 

 

MILLS WADE:  Yes.  It was really interesting.  The first thing when I talked to the project 

director when we were sifting through them all, I was amazed at how obvious they were.  

I’m not a technical person at all but I was really surprised that they seem to be rather kind 

of normal, straightforward requirements that were being asked for. 

 

 There were over 20 submitted to the project from a really very wide range of media – 

publishing, music, audiovisual and indeed the software industry.  But there were three 

themes that were identified in all these cases and we boiled these down and presented them 

as such. 



 
 

 

 So the first one is the requirement to pass permissions information through the supply 

chain from creator to an intermediary.  This is needed, for example, in e-book publishing 

where publishers may have markedly different requirements for different books when it 

comes to onward licensing.  And also, for example, to streamed audiovisual, where an 

intermediary may have limited rights to stream in particular territories or at a particular 

time.  And currently, this information is typically passed through the supply chain using 

quite cumbersome systems.  So we can show how that can be automated. 

 

 The second theme is the requirement to provide information to end users about what 

they’re permitted to do with the content to which they have access.  And the use cases 

included, for example, open access scientific journal articles where the precise permissions 

granted to a reader may vary from one paper to another.  Also aggregated scientific data 

sets where different permissions may apply to different parts of the same aggregated 

content.  And then with the software, the precise terms of licensing applying to a particular 

implementation may vary and quite hard to ascertain, particularly if the license has 

changed. 

 

 And finally, the requirement to create rights clearance where appropriate payment systems 

that allow users to acquire permissions to use online content, which were otherwise not 

available to them.  And a good example of this is user-generated content.  Individual users 

may want to license permission to others’ content, but may equally want to license their 

own content to others. 

 

 So that’s sort of the three.  They were the three themes. 

 

COLODRON:  The three themes from the use cases. 

 

MILLS WADE:  Yes. 

 

COLODRON:  And so these use cases clearly show that there are existing services and 

technologies offering rights information and even online clearance services for 

permissions. 

 

MILLS WADE:  Yes. 

 

COLODRON:  Including Copyright Clearance Center’s RightsLink.  So you clearly recognize 

that and have recognized during your work that there are companies and organizations out 

there which have been working along the same lines of your idea.  And my question then 

is, what is missing?  Is it perhaps a more extended use of technologies for copyright 

management?  Is it the use of standards that we were discussing earlier? 

 



 
 

MILLS WADE:  Well, yes, we did showcase RightsLink, and thank goodness there are such 

services up and running to demonstrate the benefits of online rights clearance. 

 

 There are quite a few individual instances where each of these themes and ideas is already 

being implemented.  Some embedded permissions information is already pass-through, for 

example, using Creative Commons.  But our aim is to make these much more universal 

using the nonproprietary approach to standards-making and really improving the data that 

are attached to the permissioning. 

 

 And of course, your company is at the forefront of this, and it’s a good example and I hope 

others will flourish, too. 

 

COLODRON:  I’m going to come back to the idea of serving the end users, because if I’m 

understanding it correctly, one of the key ideas behind your initiative is this need to make 

it as easy as possible for the end users to get the permissions they need to use and share 

content, and this clearly, I would say, has to be done hiding from them – from the end 

users – the complexities of copyright.  So how well-positioned do you think the different 

creative industries are if they want to achieve this goal?  How well-prepared are they? 

 

MILLS WADE:  Well, it varies.  Up until now, the creative industries have all been working in 

silos and we need to get them out of their silos and work together to achieve all this.  And 

part of our work to date has been building awareness of the potential for working together 

and identifying willing partners. 

 

 Many of these people in organizations brought some of the use cases and have shown 

willingness to continue working together, so I think it’s really, as I say, bringing them out 

of their silos and showing the benefit of collaboration. 

 

COLODRON:  Yes.  This kind of leads us to discussing perhaps next steps, because you have 

recently announced the establishment an alliance of the creative industries and other 

stakeholders with a kickoff meeting convened by the European Commission to be held in 

Brussels next September.  I would like you to tell us about this alliance.  I would be 

interested in knowing, for instance, who do you expect will be part of it, what will the 

alliance do, what will be clearly out of its scope and how will this alliance work in 

practice? 

 

MILLS WADE:  Well, I’m not quite sure yet.  At the workshop in June, we demonstrated that 

the challenge is one of will and policy more than of technology, and most of the technical 

requirements can be met by existing technologies with some new development work, and 

it’s a question of getting the people out of their silos. 

 

 A considerable amount of work was done in preparation, and this obviously generated 

strong political as well as industry support, but we have to be realistic and we have to 



 
 

recognize that there continues to be some skepticism, especially amongst some of the 

intermediaries for whom a successful project of making a copyright-aware Internet might 

not be entirely welcome. 

 

 The alliance was mentioned as something to take the project forward at the end of the 

workshop and the next milestone is this meeting in September, which has been called by 

Robert Madelin, who’s the director-general of DG Information Society, the department in 

charge of the Digital Agenda.  And the object is obviously to get all the existing standards 

organizations to work together to create interoperability and commonality and the date is 

the 28
th

 of September. 

 

 An initial priority for us is to ensure that the meeting is properly framed so that we actually 

launch practical steps, not just a talking shop.  The commission, thank goodness, is willing 

to use its convening power, but again, we have to recognize that this is a kind of wasting 

asset if the opportunity is not taken up by those who ultimately would benefit from 

collaboration, the industries and consumers. 

 

COLODRON:  Thank you very much for this clear explanation.  We’ll be certainly following up 

the developments of this initiative, which is a really exciting one for a challenging subject, 

which is copyright management in the digital age. 

 

 So, Angela, it’s been a pleasure to have you on Beyond the Book today.  I want to thank 

you very much for being with us. 

 

MILLS WADE:  That was a pleasure.  Thank you very much.  And as I said at the beginning, the 

Internet is the most brilliant invention of all time, but it’s not a force of nature.  It’s a 

creation of mankind and as it passes through its unruly adolescent years, we need to shape 

it so that it reaches its potential, and that’s a responsibility of us all. 

 

COLODRON:  Absolutely.  Thank you very much, Angela.  And for those of you in our 

audience who would like to have more information about the issues that we have been 

discussing, may I recommend you to visit the websites of the European Publishers Council 

and the European Commission’s Digital Agenda. 

 

 Beyond the Book is produced by Copyright Clearance Center, a global rights broker for the 

world’s most sought-after materials including millions of books and e-books, journals, 

newspapers, magazines, images and blogs.  RightsDirect is CCC’s European subsidiary.  

You can learn more at www.rightsdirect.com.  And be sure to follow RightsDirect on 

Twitter.   

 

 Again, my name is Victoriano Colodron in Madrid, Spain.  From all of us at RightsDirect 

and Copyright Clearance Center, thank you for listening to Beyond the Book. 

 



 
 

 

END OF PODCAST 


